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5. Discussion and Conclusions

This study explores the potential for creative tourism development in peripheral areas using
the regional creative capacity approach, arguing for its ability to explain the relationship be-
tween space and creativity. Academic researchers and regional development policy makers
support and promote strategies designed to boost the cultural and creative sectors and work to
ensure that culture is incorporated into public agendas and policies related to education,
economy, environment, urban regeneration, social cohesion, public health and welfare, and
international cooperation. While there has been a significant amount of academic research on
the economic and social impacts of the creative-cultural industries in urban areas, the relevant
literature for peripheral rural areas is rather limited. However, peripheral areas, despite being
typically less developed and dependent mainly on agricultural activities, often have a rich cul-
tural heritage and engage in activities that are rooted in the traditions and history of the place,
define the identity of the place, and include various fields like music, the arts, theater, local
events, cultural events, etc. Creativity and cultural heritage could be considered the “key” to
the regeneration of peripheral communities, because they may boost local economic potential
and vitality, encourage and promote tourism, and provide new development perspectives.

The role of cultural associations as a key factor in influencing regional creative capacity and
enhancing tourism development in peripheral areas 1s examined in Greece. More specifically,
the purpose of the study is to investigate whether the dynamics of cultural associations can act
as a mechanism to promote creative tourism in Northern Greece’s peripheral communities us-
ing four creativity criteria: people, process, product, and environment. The main goal of the
study 1s also to investigate networking opportunities of cultural associations based on three cri-
teria: administrative, spatial and functional, and propose novel local creative tourism networks.

Research findings reveal a strong basis for the development of creative tourism over the
study area, highlight opportunities for further action, and emphasize the value of networking.
Cultural associations in the settlements of Komotini Municipality are a dynamic sector for
tourism development in the area. A total of nineteen cultural associations with various creative
activities (arts, performing arts, crafts, design, local gastronomy, dialect, spirituality, creative
routes/walks, and sports) were identified throughout settlements with less than 5000 inhabit-
ants. The majority of their staff were women who work on a volunteer basis.

It is noteworthy that local knowledge, history, customs, and traditions are passed on from
one generation to the next by elderly locals who may not represent the typical Florida’s “crea-
tive class”, as is often the case in urban centers. Tourists’ visits to cultural associations and their
capacity to engage and co-create with the authenticity and uniqueness of the place facilitate the
creative process. However, it was observed that the connection between tourists and cultural
associations does not occur within an organized framework for the promotion of tourism, but
rather through personal acquaintances of the members of each cultural association. Finally, the
environment is a critical element that could support the development of tourism and the opera-
tion of cultural industries. However, less favorable geographical conditions, inadequate
transport links, limited tourism infrastructure, lack of resources, and shortage of skilled human
resources were recorded within the study area.

Cultural associations exhibit vibrant cultural and artistic vitality, support a wide range of
creative activities, and preserve the local identity, customs, and tangible and intangible cultural
heritage. They could serve as significant contributors to local creative tourism development ini-
tiatives. However, peripheral areas continue to face several obstacles and need an ev-
er-intensifying engagement with creativity and embodied participation of local stakeholders to
encourage and support creative tourism and shape the identity of the traveler in the context of
creative tourism. The study emphasizes the need for an effective framework for managing cul-
tural and tourism resources, the establishment of an official body for the coordina-
tion/organization/management of the region’s creative capacity, and the creation of transfer of
traditional knowledge and networking channels.
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